Course Contents
Course Name: International Business
Course Code- MS 111

Course Objective: The objective is to impart knowledge and skill of analysis of operational processes of business between two or more nations.

Block I International Business: An Overview        
Unit I  International Business: Introduction, Evolution and Drivers
Unit II International Business- Modes, Entry, Approaches and Types
Unit III  Role of International Institutions in IB
Unit IV Balance of Payments
Unit V Multinational Corporations

Block II- International Trade and Environment 
Unit VII Instruments of International Trade Policy 
Unit VI Theories of International Trade
Unit VIII Development of the World Trading System
Unit IX International Business Environment
Unit X International Financial Environment

Block III- Strategies of International Business
Unit XI Global Strategies 
Unit XII Technological Strategy
Unit XIII Global Alliances, Mergers and Acquisitions 
Unit XIV International Marketing Strategies 
Unit XV International Human Resource Management and Strategies
Unit XVI International Investment and Financing Strategies
Unit XVII Management of Exchange Rate and Interest Rate Risk

Block IV Emerging Scenario in International Business 
Unit XVIII Regional Economic Grouping
Unit XIX Assets Protection and Multilateral Settlements
Unit XX Preferential Trade Agreements
Unit XXI Contemporary Issues in International Business
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